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Platinum Web Byte Award
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Overview

The World Wide Web (WWW) has upstaged traditional media as a go-to source. The search capability of internet is a unique enabler. It is not surprising that 75% of the new members come through searches in the internet looking for self-improvement; courses in public speaking or presentation skills programs are popular searches. A particular event calls for presentation skills - such as a conference or wedding. Or maybe it is just a new year's resolution to fulfill… “Toastmasters” is just what they are looking for. This powerful mode of communication and influence has to be further leveraged by us.

Excellent club websites, with a good click winning potential are recognized and rewarded by District 20 annually. The awards acknowledge the investment of time and effort, the dedication and creativity that goes into the building and maintenance of clubs’ websites. We, at District 20 regard the benefits of good web pages that do not stop merely with the present and potential members of the clubs but those which extend the vision of Toastmasters International to the entire world.
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A club website has two main purposes: to attract new members and to keep current members informed.

Creating a Web page for your club can be challenging and the activity promises fun and camaraderie among members. The Result is a powerful source of information to your club's members and prospective members.

Here comes your chance to stand head and shoulders above the competing clubs and win the recognition you deserve. Apart from the kudos, you will earn valuable independent feedback on your development efforts.

Entry Deadline

To be eligible, clubs should apply before December 31st 2011, for initial consideration, and all entries must be received in their final format by the District 20 PRO no later than 15 April 2012 by email at: District20.PRO@gmail.com
[image: image1.jpg]



Toastmasters International

District 20
Eligibility Criteria - Platinum Web Byte Award

	Name of Award 
	Platinum Web Byte Award

	Purpose
	To honor and recognize the webmaster of a club who produces a website that is both informative, educational and tells the story of the club and its members

	Number of Awards 
	Number of awards will be depending on the number of nominations but limited to maximum of Three Awards.

· Minimum 7 or more nominations to choose three awards

· Minimum 5 or more nominations to choose two awards

· Minimum 3 or more nominations to choose one award

· Less than three nominations no award will be announced for the year.

	Inception Year
	2010

	Details of Award
	· A certificate of achievement to display proudly

· A ribbon to display proudly on your club banner

· Registered in D20 Hall of Fame

	Time Period Covered
	The contest will run from the starting of Toastmasters year – July 1st until April of next year.

(01 July 2011 to 15 April 2012)

	Presented to
	Webmaster of a Toastmasters Club in District 20 whose website is adjudged the best. He/she must be a Toastmaster of good standing.

	Exclusions
	The award is a single award and should not be shared between two or more recipients. (i.e. no ties).

Webmaster who is not a member in good standing of an active Toastmasters Club

	Award Presentation
	Annually at the District Toastmasters Annual Conference (DTAC)

	Criteria
	All club websites are judged on the following criteria:

	1. Content

(40 points)
	The Website must include the following content:

· Does the website mention name of the Club, Area, Division & District?

· Is content focused on achieving the Toastmaster’s mission?

· Does the website promote understanding of Toastmasters’ programs, promotions and policies?

· Does the website have location, dates and time of meetings, whether it is corporate or community club?

· Does the website contain educational articles, recognition of member and club/district achievement, and encouragement to participate in Toastmasters’ activities?

· Is the website informative and entertaining?

· Does the website have educational information and upcoming event contacts & up-to-date calendar of events?

	2. Design, graphs, pictures, audio, video

(30 points)
	· The Formatting should aid the reader in locating information

· Layout and Presentation - Is it aesthetically appealing to the eye?

· Does the website's appearance stimulate reader interest?

· Does the layout indicate careful attention to white space, page balance, effective use of graphics, guide the reader's eye, enhancing the presentation of ideas and information, e.g. photos of events, speakers at meetings, contests, columnists & award winners and the importance and organization of the articles?

· The Website could include photos that indicate the Club's purpose, show executives, and show Club activities such as contests. However, when using photographs keep the size to 20Kb or less. Audio and video files if included should enhance the experience of visitors to the site as long as performance is not affected.

	3. Functionality:

(30 points)
	· Do all the links connect properly?

· Is the information updated and continuously changed?

· Is the site easy to maneuver around?

· Is the Toastmasters logo with trademark text required by TI placed properly?

· The date it was last updated.

· External links must go to Websites about communications and leadership, and other Toastmasters Websites, including District 20 Website (www.district79.org) and Toastmasters International Website (www.toastmasters.org)

	Nomination: Who?
	All Toastmasters clubs of good standing in the District may nominate their websites for inclusion in this contest

	How?
	To enter the Best Website Award contest, the club Vice President Public Relations officer should complete & send the Website competition form to District 20 PRO by email at District20.PRO@gmail.com

	When?
	To be eligible, clubs should register for the award before 31 December 2011 and all entries must be completed and received by the District 20 PRO no later than 15 April 2012 by email at District20.PRO@gmail.com

	Selection of the Best Website
	· A panel of judges selected and chaired by the District PRO will evaluate all entries and will select the best 3 Websites as the winners.

· A panel of at least three judges will evaluate all the websites concerned.

· The sites will be judged against the criteria specified below.

· The judges will individually access the websites on a random basis, in order

· to form their opinion of the website.

· The decision of the judges is FINAL.

	Presented by
	The District Governor and the District PR Officer
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Toastmasters International
District 20
Application Form - Platinum Web Byte Award
	Club Name 
	
	
	Club Number
	

	Division 
	
	
	Area
	

	

	Name of Webmaster (must be member in good standing)
	

	
	

	Name of the Vice President Public Relations officer:
	

	Telephone # of the Vice President Public Relations officer:
	

	Email address of the Vice President Public Relations officer:
	

	
	

	Address of the Club Website (URL):
	

	Date of Website Originally Launched
	

	Is this a new or a revamped website?
	

	
	

	Was this site created by members of your club or an outside company/organization / developer?
	

	If the above answer is yes, please give the name of the Webmaster (company / professional individual /Techie / that maintains/develops the site)
	

	
	

	Was this site created from a Template Driven Module Toolset (e.g. www.freetoasthost.org) or from scratch by the developers?
	

	(If a Site Building Tool was used please provide details. This does NOT include development tools such as Front- Page / DreamWeaver HomeSite but rather pre-built and hosted site services)
	

	
	

	Is the Website or Hosting sponsored by anybody other than the Club? If so please provide details.
	

	Three specific sections of the site that you wish to highlight 
(with the addresses of these pages)
	


Talk of Town Award
[image: image8.jpg]


Overview

Toastmasters is the best coaching source in public speaking and leadership available to anybody, without any discrimination whatsoever. But the benefits and functions of this movement are not widely known to the outside world in general.
Whenever people hear about Toastmasters and see by themselves the benefits of meeting regularly and how members build their skills in a relatively short period of time. However, they always blame members for NOT sharing the benefit, and not promoting Toastmasters to the local community.
What we do
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We at District 20 wish to encourage creative thinking on the part of our toastmasters to go ahead and write articles in media to promote toastmasters as part of our PR Magnum Awards.

Talk of Town Award (Best Article in external Media or Club/ Area/ Division Newsletter) is granted to the Area that produces regularly the best articles in external Media or Club/ Area/ Division Newsletter. Also, the award is given to the Clubs with the best published article.
Rewards and what we reward

To be considered for the Award, only Areas with Monthly contribution with published Articles, Press Releases, etc. shall be considered for recognition and the award. Area Governors are expected to report on Quarterly basis the articles / press releases through their Division Governor. Area Governors are rewarded with a Certificate, and VP Public Relations of Clubs with maximum contribution to the success of their Areas.
District also, recognizes and awards authors of top three articles during District 20 Conference (DTAC) Hall of Fame awards session from the entries received within the stipulated time limit. They will also earn a mention in the District 20 Hall of Fame.
This award recognizes articles written by Toastmasters throughout the year. It is awarded to a member who, during the year, does the best job of promoting Toastmasters through the media.

A Toastmaster could write the article about another Toastmaster or about Toastmaster events, etc. 
Entry Deadline

To be eligible, Areas should report on Quarterly basis (by October 15th 2011, January 15th 2012, AND April 15th 2012) that includes a copy of published articles, and a final compiled report with all entries must be received by the District 20 PRO no later than 15 April 2012 by email at District20.PRO@gmail.com
 Toastmasters International

District 20
Eligibility Criteria – Talk of Town Award

	Name of Award 
	Best District 20 Best Article in external Media or Club/ Area/ Division Newsletter

	Purpose
	This award recognizes Areas with best PR exposure, as well as articles written by Toastmasters throughout the year. It is awarded to Area Governors, as well as members who, during the year, do the best job of promoting Toastmasters through the media. (A Toastmaster could write the article about another Toastmaster or about Toastmaster events, etc.)

	Number of Awards 
	Number of awards will be depending on the number of nominations but limiting to maximum of Three Awards

· Minimum 7 or more nominations to choose three awards

· Minimum 5 or more nominations to choose two awards

· Minimum 3 or more nominations to choose one award

· Less than three nominations no award will be announced for the year.

	Inception Year
	2010

	Details of Award
	· A certificate of achievement to display proudly

· A ribbon to display proudly on your club banner

· Registered in D20 Hall of Fame

	Time Period Covered
	The contest will run from the starting of Toastmasters year – July 1st until April of next year.

(01 July 2011 to 15 April 2012)

	Presented to
	Area Governor with members/clubs who have the maximum PR exposure in local media.

Member of a Toastmasters Club in District 20 who has an Article in external Media or Club/ Area/ Division Newsletter is adjudged the best. He/she must be a Toastmaster of good standing.

	Exclusions
	The award is a single award and should not be shared between two or more recipients. (i.e. no ties).

Author of an article who is not a member in good standing of an active Toastmasters Club

For Areas who fail to report by ALL three deadlines set by this criteria. 

	Award Presentation
	Annually at the District Toastmasters Annual Conference (DTAC)

	Eligibility 

Criteria
	Any article or collection of articles in the external media or Club/ Area/ Division.

Newsletter in printed or electronic format that has made the most impact on the Toastmasters program between 01 July 2011 to 15 April 2012
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	· A scanned copy of the Newspaper in which the article has been published has to be sent. If the article has been published in a Club/ Area/Division Newsletter an electronic copy of the Newsletter has to be attached.

· Judges will select the best article based on whether the article is timely; supports and promotes the Toastmasters mission; has an impact on the reader (understands and addresses reader needs); is well-written (clear, concise, readable, and grammatically correct); and demonstrates a creative or fresh approach to the subject matter.

	
	· Both English and Arabic entries will be permissible.

· Selection of the Best Article in external Media or Club/ Area/ Division Newsletter

· A panel of judges selected and chaired by the District PRO will evaluate all entries and will select the best 3 Article in external Media or Club/ Area/ Division Newsletter as the winners.

· A panel of at least three judges will evaluate all the Articles submitted.

	
	· The Article will be judged against the criteria specified

· The decision of the judges is FINAL.

	Nomination: Who?
	All Toastmasters clubs of good standing in the District may nominate their Articles for inclusion in this contest

	How?
	To enter the Best Article in external Media or Club/ Area/ Division Newsletter competition, the Club EXECOM should complete & send the Article in external Media or Club/ Area/ Division Newsletter competition form to District 20 PRO by email to District20.PRO@gmail.com

	When?
	To be eligible for the individual Member award, all entries must be received by the District 20 PRO no later than 15 April 2012 by email at District20.PRO@gmail.com. Entries not received by the 15 April deadline will automatically be disqualified.

As for Areas applying for this award… Area Governor should fulfill the requirements of applying for ALL three quarters with published articles produced by members in their respective Areas (on 15 October 2011, 15 January 2012 AND 15 April 2012).

	Judging Standards
	All club posters/ fliers are judged on the following criteria:

· Does the article promote understanding of Toastmasters programs, promotions, and/or policies?

· Is the writing interesting and clear?

· How much impact the article has created?

· (The applicant should submit evidence of what kind of success/response (I.e.: follow-up calls, letters, emails, etc.) resulted from the article.

· Other criteria will include the impact of the media used, such as its circulation and its ability to attract new Toastmasters

	Presented by
	The District Governor and the District PR Officer
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Toastmasters International

District 20
Application Form – Talk of Town Award
	Club Name 
	
	
	Club Number
	

	Division 
	
	
	Area
	

	

	Name of author of article (must be member in good standing)
	

	
	

	Telephone # of the Member (Author)
	

	Email address of the Member (Author)
	

	
	

	Name of the Club President
	

	Telephone # of the Club President
	

	Email address of the Club President
	

	
	

	Title of article
	

	Name of the media where the article was published 
	

	
	

	A scanned copy of the Newspaper in which the article has been published has to be sent. 
If the article has been published in a Club/ Area/ Division Newsletter an electronic copy of the Newsletter has to be attached
	

	Complete address of the media if it is a hard copy or full Internet hyperlink if published on the Web
	


Captivating Communiqué Award
Overview
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Toastmasters showers the best public speaking faculty and leadership talent on us. We love this habit and keep it going for the rest of our lives. The secret of sustaining this drive is continuous communication with the members Newsletters are primary source of reinforcement of this good habit. Newsletters also serve as a tool of communication with not-so-regular members news on what is happening in our clubs and the newsmakers of our club.

Additional mileage can be gained by exhibiting our newsletter to newcomers, guests and this will give a glorious account of ourselves.
What we do

We at District 20 wish to encourage creative thinking on the part of our toastmasters to go ahead and design best newsletters as part of our PR Magnum Awards.
The Captivating Communiqué Award is granted to the Club that produces the best newsletter.

Club newsletters will be judged on how well they help fulfill the Club Mission" ... to provide a mutually supportive and positive learning environment in which every member has the opportunity to develop communication and leadership skills ..."
The intent of the contest is to promote effective communication and leadership for each Club.
Rewards and what we reward
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District recognizes and awards Editor of Five winning Club newsletters during District 20 Conference (DTAC).
Hall of Fame awards session from the entries received within the stipulated time limit. They will also earn a mention in the District 20 Hall of Fame.

The award is based on content that best promotes

· Club/Area/Division goals and the Club/Area/Division in general

· Toastmasters International goals including speaking, communication, and leadership and that has articles that appeal to any reader, whether another Toastmaster or a guest to your Club.

And while content is emphasized, good format, layout and design do count in this contest
Entry Deadline

To be eligible, ONE eNewsletter should be submitted within FIVE days after the end of EACH month… and a “scanned” copy of a Quarterly Newsletter (Print) should be submitted within TEN days after the end of each Quarter… all final -entries must be received by the District 20 PRO no later than 15 April 2012 by email at District20.PRO@gmail.com
Toastmasters International

District 20
Eligibility Criteria - Captivating Communiqué Award
	Name of Award 
	Captivating Communiqué  “Best Club Newsletter Award”

	Purpose
	To honor and recognize the Editor of a club who produces a minimum three Newsletters (Print or PDF format) that is both informative, educational and tells the story of the club and its members. In addition to a monthly eNewsletter that is circulated by email to members and guests.

	Number of Awards 
	Number of awards will be depending on the number of nominations but limiting to maximum of Five Awards

· Minimum 12 or more nominations to choose five awards

· Minimum 7 or more nominations to choose three awards

· Minimum 5 or more nominations to choose two award

· Less than three nominations - no award will be announced for the year.

	Inception Year
	2005

	Details of Award
	· A Plaque to display proudly

· A ribbon to display proudly on your club banner

· Registered in D20 Hall of Fame

	Time Period Covered
	The contest will run from the starting of Toastmasters year – July 1st until April of next year.

(01 July 2011 to 15 April 2012)

	Presented to
	Editor of a Toastmasters Club in District 20 whose Newsletter is adjudged the best. He/ she must be a Toastmaster of good standing.

	Exclusions
	The award is a single award and should not be shared between two or more recipients. (i.e. no ties).

Editor who is not a member in good standing of an active Toastmasters Club

	Award Presentation
	Annually at the District Toastmasters Annual Conference (DTAC)

	Criteria
	

	
	· Simultaneously submit three different issues of your club newsletter with a cover letter to the District PRO before District Toastmasters Annual Conference (DTAC)

· The Newsletters have to be published with sufficient gap of at least 2 months between each issue

· The cover letter must include the name, address and telephone number of the editor, as well as the club name and number.

· All three issues must be published between 1 July and 15 April and dated as such; volume numbers alone are not acceptable.

· Each of the three newsletters making up the single entry must clearly indicate which Club, Area & Division it represents.

· Entries without all of the above information will be disqualified.

· Newsletters should be composed primarily of original club-Area – Division generated material of educational value. When articles or other items are reprinted from other sources, a credit line should be included. The judges reserve the right to disqualify any entry not resembling a newsletter. For example, one page meeting schedules or lists of speakers will be considered fliers and do not qualify for this contest.

· Area and division newsletters are ineligible for this contest.

All newsletters will be judged based on the following standards:

	1. Consistency & Timeliness

(eligibility)
	· The PDF (or Print) newsletter is disseminated at least three times a year at scheduled times.

	2. Pertinent Content

(50 Points)


	· The Newsletter content is focused on achieving the mission of the club, area, or division that it represents.

· The Newsletter must contain

· Informative & educational articles

· Articles about new members which include each individuals name plus other background such as job, title and when they were sworn in 

· Recognition of member and club/division/district accomplishments

· Articles or Information which promotes upcoming Club activities

· Articles or Information which cover previous club, area, division or district events

· Calendar of events (a listing of various upcoming events in date order)

· Best practices, Recommended reading and Encouragement to participate in Toastmasters’ activities

· The Newsletter should promote understanding of Toastmasters’ programs, promotions and policies

· The Newsletter should be informative and entertaining

· The Newsletter should prominently feature the

· Newsletter Title

· Newsletter Date, Edition & Issue Number

· Club Name & Club Number, Area & Division number and location

· Club Address and Meeting Information

· List of Current Club Officers

· Editor’s and Publisher’s name, address and telephone number (The publisher is the club president for a club newsletter)

	3. Readability

(20 Points)
	· Effective writing should be well-organized, have a clear purpose, engaging voice, fluent, balance of in-depth and brief articles.

· The writing meets acceptable standards of sentence structure, spelling, punctuation and grammar.

· It should be written in an interesting and clear manner

	4. Layout & Presentation

(30 Points)
	· The Newsletter’s name, layout and presentation should stimulate reader interest

	Nomination: Who?
	All Toastmasters clubs of good standing in the District may nominate their Newsletter for inclusion in this contest

	How?
	To enter the Best Newsletter Award contest, the Club EXECOM should complete & send the Newsletter competition form to District 20 PRO by email at District20.PRO@gmail.com

	When?
	To be eligible, all entries must be received by the District 20 PRO no later than

	Selection of the Best Newsletter
	· A panel of judges selected and chaired by the District PRO will evaluate all entries and will select the best 5 Newsletter as the winners.

· A panel of at least three judges will evaluate all the Newsletters concerned.

· The decision of the committee will be final and binding.

· The Newsletters will be judged against the criteria specified

· District 20 does not provide individual newsletter evaluations.

· Because of the high volume of entries, submissions cannot be returned to senders and receipt of entries will be confirmed by email to the Editor with a copy to the President.

	Presented by
	The District Governor and the District PR Officer 15 April 2012 by mail or courier at following address:

Samer S. Younis, P O Box 8771, Amman 11121 – Jordan.

Please note that the 15 April deadline falls on a Sunday.

An email confirmation may be sent to District20.PRO@gmail.com
Entries not received by the 15 April deadline will automatically be disqualified.
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Toastmasters International

District 20
Application Form – Captivating Communiqué Award
	Club Name 
	
	
	Club Number
	

	Division 
	
	
	Area
	

	

	Name of Editor (must be member in good standing)
	

	Telephone # of the Editor
	

	Email address of the Editor
	

	
	

	Name of the Vice President Public Relations officer
	

	Telephone # of the Vice President Public Relations officer
	

	Email address of the Vice President Public Relations officer
	

	
	

	Name of Newsletter
	

	Date of Newsletter Originally Launched
	


Beat the Drum Award

Overview

[image: image15.wmf]Toastmasters is the best coaching source in public speaking and leadership available to anybody, without any discrimination whatsoever. But the benefits and functions of this movement are not widely known to the outside world in general.

In our effort to educate the public about our movement, fliers / posters occupy a pivotal role. Very often, fliers will be the first publication anybody sees before getting to know about us in more detail.

What the flier / posters (the first face of Toastmasters movement to an outsider) offer - the visual appeal and the convincing promise of a fulfilling time in a toastmaster club goes a long way in winning enduring new members.
What we do

We at District 20 wish to encourage creative thinking on the part of our toastmasters to go ahead and design posters / fliers as part of our PR Magnum Awards.
Beat the Drum Award (Best Poster/Invite Award) is granted to the Club, Area or Division that produces the best Poster / Fliers.
An excellent promotional poster clearly conveys a message about Toastmasters & the club to the audience. This message should be simple (consisting of one idea), readable & well designed.

Rewards and what we reward

District recognizes and awards creators of top three posters during District 20 Conference (DTAC) Hall of Fame awards session from the entries received within the stipulated time limit. They will also earn a mention in the District 20 Hall of Fame.
Club Posters should be designed with intent:

· to effectively attract & persuade new members as well as existing members attend the meetings.

· to promote the club & effectively recruit new members, retaining current members.

Entry Deadline

To be eligible, Clubs, Areas and Divisions should produce ONE Poster every quarter to promote “something” related to their annual calendar… thus, all entries must be received by the District 20 PRO no later than 15 April 2012 by email at: District20.PRO@gmail.com
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Toastmasters International

District 20
Eligibility Criteria – Best the Drum Award

	Name of Award 
	Beat the Drum Award (District 20 Best Poster or Invite Award)

	Purpose
	To honor and recognize the member of a club/area/division who creates a promotional poster or invite clearly conveys a message about Toastmasters & the club to the audience. This message should be simple (consisting of one idea), readable & well designed

	Number of Awards 
	Number of awards will be depending on the number of nominations but limiting to maximum of Three Awards

· Minimum 7 or more nominations to choose three awards

· Minimum 5 or more nominations to choose two awards

· Minimum 3 or more nominations to choose one award

· Less than three nominations no award will be announced for the year.

	Inception Year
	2010

	Details of Award
	· A plaque to display proudly

· A ribbon to display proudly on your club banner

· Registered in D20 Hall of Fame

	Time Period Covered
	The contest will run from the starting of Toastmasters year – July 1st until April of next year.

(01 July 2011 to 15 April 2012)

	Presented to
	Member of a Toastmasters Club in District 20 whose Poster or Invite is adjudged the best. He/ she must be a Toastmaster of good standing.

	Exclusions
	The award is a single award and should not be shared between two or more recipients. (i.e. no ties).

Creator of the Poster or Invite who is not a member in good standing of an active Toastmasters Club

	Award Presentation
	Annually at the District Toastmasters Annual Conference (DTAC)

	Criteria
	Criteria set out in the Judging standards

	
	· Each Entry should consist of minimum of THREE (3) POSTERS which should have been published and submitted to District PRO before District Toastmasters Annual Conference (DTAC)

· The Posters must be published between 01 July 2011 & 15 April 2012 for different events or Club meetings.

· Each Poster submitted should be for a single event/Meeting for a specific date (if more than one poster has been published for a particular event only one Poster which the club considers the best should be submitted in the entry).

· Club, Area, or Division it represents should be reflected as part of the Poster.

· Any Poster which forms part of the entry without all of the above information will be disqualified.

· Area and division Posters are not eligible for this contest.

· The cover letter must include the name, address and telephone number of the Toastmaster who designed the Poster as well as the club and district number.

	
	All club posters/ fliers are judged on the following criteria:

	Originality


	· Message: (Promotion of Key Club) Conveyed information about the Club & Toastmasters International. Message should reflect effectiveness for membership recruitment

· Title: Easy to read, captured the idea/topic of the poster

· Written Material: Wording was limited and was clear, easy to follow, easy to read from 2“’ away, accurate and condensed

· Spelling, Usage, Grammar and Mechanics: Free of spelling mistakes, grammatical and punctuation errors

· Graphics/Pictures/Illustrations: Enhanced poster’s impact or message

	Creativity: 
	· Interesting use of materials, color and/or design added to the impact of the poster

	Artistic ability
	· Use of Color: Pleasing color combinations, color use enhanced readability and attractiveness

· Layout/Design: Space was used effectively. Graphics and writing were not crowded and the layout was easy to follow.

	Overall Impression:
	Poster attracted attention, maintained interest and conveyed a message

	Nomination: Who?
	All Toastmasters clubs of good standing in the District may nominate their Poster or Invites for inclusion in this contest

	How?
	To enter the Best Poster or Invite Award contest, the Club Excom should complete & send the Poster or Invite competition form to District 20 PRO by email at District20.PRO@gmail.com

	When?
	To be eligible, all entries must be received by the District 20 PRO no later than 15 April 2012 by email at District20.PRO@gmail.com
Entries not received by the April 15 deadline will automatically be disqualified.

	Selection of the Best Poster or Invite Award


	· A panel of judges selected and chaired by the District PRO will evaluate all entries and will select the best 3 Posters or Invites as the winners.

· A panel of at least three judges will evaluate all the Poster or Invites concerned.

· The Poster or Invite will be judged against the criteria specified

· The decision of the judges is FINAL.

	Presented by
	The District Governor and the District PR Officer
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Toastmasters International

District 20
Application Form – Beat the Drum Award
	Club Name 
	
	
	Club Number
	

	Area
	
	
	Division
	

	

	Name of the member who created the Poster / Invite 

(must be member in good standing)
	

	Telephone # of the Member
	

	Email address of the Member
	

	
	

	Name of Contact responsible…

___ Club President, ___ Area Governor , ___ Division Governor
	

	Telephone # of the Contact
	

	Email address of the Contact
	

	
	

	Description of the Concept behind the Poster Design
	

	Occasion on which the Poster/Flier was published
	

	Locations where the Poster/Flier was distributed
	


TIES Award (Toastmasters Interactive Exchange with Society) 
[image: image17.wmf](NEW)
Overview

“Toastmasters International” is an international organization that has spread into many countries around the world and became truly international.

Despite, the diversity of their members and the ongoing development programs that they offer in their respective countries, many clubs have chosen to work low-profile due to some issues and concern that face them under local governing rules. 

Thus, the aim of this award is to support efforts that will enhance the brand of Toastmasters within countries of the district, by acknowledging formal relationships (ties) with different local players (public or private entities).

What we do
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We at District 20 wish to encourage formalizing the relationships with local government entities, private sector companies (sponsors), as well as non-profit organizations who share similar objective… and wish to acknowledge formal agreements signed with these different stakeholders of the community as part of our PR Magnum Awards.
TIES Award (Toastmasters Interactive Exchange with Society) is granted to Clubs, Areas and Divisions that sign most impactful agreements with such entities to implement more Community Outreach Programs (COPs) and is accompanied by proper media coverage.
COPs may include training programs for staff and beneficiaries of these entities, and could include mutual benefits that will help spreading the word of Toastmasters.

Rewards and what we reward

District recognizes and awards Division Governors, Area Governors and/or Club President as well as Vice Presidents of Public Relations who lead the effort of signing agreements and conducting more Outreach Programs during District 20 Conference (DTAC) Hall of Fame awards session from the entries received within the stipulated time limit.
Entry Deadline

To be eligible, a Community Outreach Program has to be conducted before 31 December 2011, then all entries (application form and copy of COP report, as well as copy of the signed agreement) must be received by the District 20 PRO no later than 15 April 2012 by email at: District20.PRO@gmail.com
Toastmasters International

District 20
Eligibility Criteria – TIES Award 
	Name of Award 
	TIES Award “Toastmasters Interactive Exchange with Society”

(Countries, Divisions, Areas or Clubs with more Community Outreach Programs)

	Purpose
	To honor and recognize the clubs/areas/and divisions who created and formalized a relationship with local entities (Governmental or Non-Governmental) and worked on mutual benefits for the club and that entity’s beneficiaries. 

	Number of Awards 
	Number of awards will be depending on the number of nominations but limiting to maximum of Three Awards, at each level: Club, Area and Division.
· Minimum 7 or more nominations to choose three awards

· Minimum 5 or more nominations to choose two awards

· Minimum 3 or more nominations to choose one award

· Less than three nominations no award will be announced for the year.

	Inception Year
	2011

	Details of Award
	· A plaque to display proudly

· An official Toastmasters “Tie” to wear proudly (for the winning member)
· Registered in D20 Hall of Fame

	Time Period Covered
	The contest will run from the starting of Toastmasters year – July 1st until April of next year.

(01 July 2011 to 15 April 2012)

	Presented to
	Division Governors, Area Governors and Club Presidents in District 20 who managed to sign cooperation agreements and conduct Community Outreach Programs.

	Exclusions
	The award is shared between the Toastmasters leader and the signed-with entity… and the award should be prepared for, those who didn’t register by 30 September 2011 and didn’t sign the agreement (MoU) by 31 December 2011, are excluded from receiving this award.

	Award Presentation
	Annually at the District Toastmasters Annual Conference (DTAC)

	Criteria
	

	
	· Division Governors, Area Governors and Club Presidents should identify entities they want to sign Memorandum of Understanding (MoU) in the first quarter of the year (maximum by 30 September 2011).
· The actual signing of agreements should be made before 31 December 2011.
· Focus shall be directed for the next 100 days on implementing programs and projects outlined in the agreement.
· For each project, a full report should be prepared with photos for best documentation.
· The cover letter must include the name, address and telephone number of the entity with which the agreement has been signed, and the future benefits of this agreement for the future of Toastmasters in that country.

	
	All entries are judged on the following criteria:

	Professionalism:
	· How professional the agreement was constructed to meet the mutual benefits of both parties.
· How professional the approach the partner entity.

	Impact: 
	· What is the impact of this agreement on the future of Toastmasters in that “country”, and how it will assist in attracting new members and the overall growth of clubs, areas and divisions?

	Conduct of Project:
	· How the project was planned and carried out, number of beneficiaries and the feedback received from the participants.

	Nomination: Who?
	All Toastmasters clubs of good standing in the District may nominate their Poster or Invites for inclusion in this contest

	How?
	To enter the TIES Award, one should register for the award as early as 30 September 2011, and the agreement signed before 31 December 2011… then should complete & send the prepared form to District 20 PRO by email at District20.PRO@gmail.com

	When?
	To be eligible, all entries must be received by the District 20 PRO no later than 15 April 2012 by email at District20.PRO@gmail.com
Entries not received by the April 15 deadline will automatically be disqualified… same for those who didn’t meet earlier deadlines.

	Selection of the most impactful agreement for the TIES Award
	· A panel of judges selected and chaired by the District PRO will evaluate all entries and will select the most impactful agreements (three at each level: Divisions, Areas and Clubs).

· Projects are the most dominators in this award.
· The decision of the judges is FINAL.

	Presented by
	The District Governor and the District PR Officer
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Toastmasters International

District 20
Application Form – TIES Award
	Club Name 
	
	
	Club Number
	

	Area
	
	
	Division
	

	

	Name of the Division, Area or Club Official who signed the cooperation “Agreement”

	

	Telephone # of the Official
	

	Email address of the Official
	

	
	

	Name of the Organization with which the “Agreement” was signed.
	

	Name of the Contact Person in the Organization
	

	Telephone # of the Contact
	

	Email address of the Contact
	

	
	

	Description of the Project(s) that were agreed upon and listed in the “Agreement”
	

	Date of Signing the Agreement
	

	Date(s) of completion of the agreed-upon project(s)
	


* A scanned copy of the signed “Twining Agreement” should be sent with this application form.
** Photos and Brief description of the Project(s) should also be included in the email.

Twining Award

(NEW)
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Overview

We must never forget that we (as Toastmasters) are members of an organization that is bigger than our Club, Area, Division, and extends beyond the geographical borders of our respective countries. 
There are several ways to realize the potential of this international organization… such as: travelling to different countries and visiting local clubs, and taking part in their meetings. Another way, is to participate in District Conferences and attending the International convention. And one easy, yet very interesting way to know more about clubs beyond the borders of your country is to “Sign” a “Twining Agreement” with a selected club in a different Division, in a different country within District 20.

Such “Agreement” should reflect a commitment from both clubs to do joint-projects, such as: an exchange of Members Information, a Joint Newsletter, visiting speakers (and role players), and maybe coordinate an Outreach Program, or a Social Responsibility project(s) simultaneously, to name a few.
What we do

[image: image21.jpg]THE ART INSTITUTES

COMPETITION



We at District 20 wish to encourage clubs from around the district to interact with each other and reach to a personal level with members in clubs beyond the borders of their countries. These clubs shall be dually rewarded as part of our PR Magnum Awards for this year. 
The Twining Award is granted to Clubs that sign more “Twining Agreements” before 31 December 2011, and focus in the four months that follow to implement these projects.

Clubs with more agreements are to be rewarded, provided they successfully communicate their joint projects/activities to the rest of the district and the local communities. 

Rewards and what we reward

District recognizes and awards Club Presidents (in pairs, or groups) as the leaders who worked towards introducing their club members to other clubs and local cultures within the district, during District 20 Conference (DTAC) Hall of Fame awards session from the entries received within the stipulated time limit.
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Entry Deadline

To be eligible, a scanned image of the signed copy of the “Twining Agreement(s)” should be sent before 31 December 2011, after that documentation reports of projects that were conducted after signing the agreements should be received by the District 20 PRO no later than 15 April 2012 by email at: District20.PRO@gmail.com
[image: image3.wmf]
Toastmasters International

District 20
Eligibility Criteria – Twining Award
	Name of Award 
	Twining Award (Clubs with Most Twining Programs Award)

	Purpose
	To honor and recognize club presidents who led the efforts to introduce their club members to members of other clubs outside the boundaries of their divisions/countries. Such introduction should be formalized by a twining agreement with the implementation of joint projects/initiatives. 

	Number of Awards 
	Number of awards will be depending on the number of nominations but limiting to maximum of Three Awards
· Minimum 7 or more nominations to choose three awards

· Minimum 5 or more nominations to choose two awards

· Minimum 3 or more nominations to choose one award

· Less than three nominations no award will be announced for the year.

	Inception Year
	2011

	Details of Award
	· A ribbon to display proudly on both club banners
· Registered in D20 Hall of Fame

	Time Period Covered
	The contest will run from the starting of Toastmasters year – July 1st until April of next year.

(01 July 2011 to 15 April 2012)

	Presented to
	Presidents of Toastmasters Clubs who signed agreements within different Divisions in District 20. 

	Exclusions
	The award is given in pairs. However, No club can have more than TWO twining agreements with clubs from the same Division.
Clubs who signed agreements without implementing actual projects on the ground.

	Award Presentation
	Annually at the District Toastmasters Annual Conference (DTAC)

	Criteria
	

	No. of Agreements
	· The more twining agreements signed the better chances clubs have to win this award.

	Joint projects
	· The impact of joint projects and initiatives jointly implemented by club leaders and members.

	Outreach
	· Having more clubs from different countries (especially the furthest ones) is a plus.

	Nomination: Who?
	All Toastmasters clubs of good standing in the District may nominate their Poster or Invites for inclusion in this contest

	How?
	To enter the Twining Award contest, the Club President should register early, then send the report to District 20 PRO by email at District20.PRO@gmail.com

	When?
	To be eligible, signing agreements should be made before 31 December 2011 and all final report must be received by the District 20 PRO no later than 15 April 2012 by email at District20.PRO@gmail.com
Entries not received by the April 15 deadline will automatically be disqualified.

	Selection of the Best Twining Award


	· A panel of judges selected and chaired by the District PRO will evaluate all entries and will select the three most impactful Twining Agreements as the winners.

· A panel of at least three judges will evaluate all the Poster or Invites concerned.

· The decision of the judges is FINAL.

	Presented by
	The District Governor and the District PR Officer
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Toastmasters International

District 20
Application Form – Twining Award
	Club Name 
	
	
	Club Number
	

	Area
	
	
	Division
	

	

	Name of the Club President who signed the “Twining Agreement” – The Initiator of the Agreement.
	

	Telephone # of the President
	

	Email address of the President
	

	
	

	Name of the President of the other club signing on the “Twining Agreement”. 
	

	Telephone # of the 2nd President
	

	Email address of the 2nd President
	

	
	

	Description of the Project(s) that were agreed upon and listed in the “Twining Agreement”
	

	Date of Signing the Agreement
	

	Date(s) of implementation of joint project(s)
	


* A scanned copy of the signed “Twining Agreement” should be sent with this application form.

** Photos and Brief description of the Project(s) should also be included in the email.

CSM Award (Connected Social Media)
(NEW)

Overview
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Social Networking is becoming a crucial part of everyone’s life nowadays… Facebook and Twitter are being used by almost everybody and on daily basis, if not hourly basis.
Connectivity via the internet is no longer about visiting websites and reading the broadcasts of others, but rather taking an active part in broadcasting your news, almost instantly.

In this part of the World, we are witnessing cultural and political changes that are being facilitated by such Social Media Tools.

Clubs are also entities with very interesting news to share, and social media tools should be used to help in spreading awareness about the club meeting, activities and projects.
What we do
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We at District 20 wish to encourage Vice Presidents of Public Relations in different clubs, as well as active members in these clubs to utilize social media tools (such as: Facebook, Twitter, and personal Blogs, etc.) to promote club activities and meetings. These active members shall be acknowledged and rewarded as part of our PR Magnum Awards for this year. 

The CSM Award is granted to VPs PR and active Members with proven track records of social media connectivity. These members should maintain a consistent approach of promoting meetings and activities of their respective clubs and ensure that these tools are reflected on the number of guests coming to club meetings and functions, which in turn translates into new members.
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Rewards and what we reward

District recognizes and awards Vice Presidents of Public Relations and Active Members who have the best track records using digital tools to introduce their club activities, during District 20 Conference (DTAC) Hall of Fame awards session from the entries received within the stipulated time limit.
Entry Deadline

To be eligible, active members who are using social media tools should report their activities on quarterly basis to be eligible for this award. Thus, on September 30th, 2011 and December 31st 2011 and finally on April 15th, 2012 alongside the filled application form by the District 20 PRO by email at: District20.PRO@gmail.com 
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Toastmasters International

District 20
Eligibility Criteria – CSM Award

	Name of Award 
	CSM Award “Connected Social Media” (District 20 Best Club with Social Media Presence)

	Purpose
	To honor and recognize members with high number of digital contributions to promote Club meetings and activities as well as the learning’s of Toastmasters. Members are encouraged to have more contributions while focusing on simple messages (consisting of one idea), readable & attract response from general audience.

	Number of Awards 
	Number of awards will be depending on the number of nominations but limiting to maximum of Five Awards
· Minimum 9 or more nominations to choose five awards

· Minimum 7 or more nominations to choose three awards

· Minimum 5 or more nominations to choose one award

	Inception Year
	2011

	Details of Award
	· A digital banner to be posted on the winner’s social media arena

· A plaque to display proudly

· A ribbon to display proudly on your club banner

· Registered in D20 Hall of Fame

	Time Period Covered
	The contest will run from the starting of Toastmasters year – July 1st until April of next year.

(01 July 2011 to 15 April 2012)

	Presented to
	Member of a Toastmasters Club in District 20 whose digital marketing contributions are visible online and offline. He/she must be a Toastmaster of good standing.

	Exclusions
	The award is a single award and should not be shared between two or more recipients. (i.e. no ties).

	Award Presentation
	Annually at the District Toastmasters Annual Conference (DTAC)

	Criteria
	

	No. of Tools
	· There are many tools to be used, such as: Facebook, Twitter, Blogs, etc.
· A description of the Social Media tool used to promote the club should be used. Also, list URL addresses, User Name(s), etc.

	Contributions
	· Frequency of usage of Social Media tools (daily, weekly, monthly, etc.)

· Total number of “Posts”, “Followers”, “User Comments”, or “Number of Followers”, etc.

· Members should maintain a consistent approach of promoting meetings and activities of their respective clubs and ensure that these tools are reflected on the number of guests coming to club meetings and functions, which in turn translates into new members.

	Messages
	· What type of messages sent, and how they were perceived at a personal level by receivers.
· How such messages helped spread Toastmasters awareness.

	Nomination: Who?
	All Toastmasters clubs of good standing in the District may nominate their active members for inclusion in this contest

	How?
	To enter the CSM Award contest, the VP Public Relations should complete the competition form to District 20 PRO by email at District20.PRO@gmail.com

	When?
	To be eligible, all forms must be received by the District 20 PRO no later than 15 April 2012 by email at District20.PRO@gmail.com
Entries not received by the April 15 deadline will automatically be disqualified.

	Selection of the Best Social Media Contributor
	· A panel of judges selected and chaired by the District PRO will evaluate all entries and will select the best 5 active online social media members.

· A panel of at least three judges will evaluate the contributions of different members.

· The decision of the judges is FINAL.

	Presented by
	The District Governor and the District PR Officer
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Toastmasters International

District 20
Application Form – CSM Award
	Club Name 
	
	
	Club Number
	

	Area
	
	
	Division
	

	

	Name of the active member who is nominated for the award
(must be member in good standing)
	

	Telephone # of the Member
	

	Email address of the Member
	

	
	

	Name of Club Official filling the nomination form
(if the VP PR is the one nominated, this form should be filled by the Club President)
	

	Telephone # of the Club Official
	

	Email address of the Club Official
	

	
	

	Description of the Social Media tool used to promote the club…
(List URL addresses, User Name(s), etc.)
	

	Frequency of usage of Social Media tools
	

	Total number of “Posts”, “Followers”, “User Comments”, etc.
	


* Sample “messages”, “articles”, “posts” should be included in an attached document.
IMPACT Award (Best Social Responsibility Project)
(NEW)

Overview

[image: image28.jpg]T A SR i S X
menns i s, it ki 7 e ot bt Pt

Dty i f phsine i st et el
bt Sl o i




Members of Toastmasters clubs are leaders in their community; they are insightful and proactive, as they have took the first steps to changing the world, starting one member at a time.
Active members of the community are not separate from the issues and challenges that face their community, and should take a more active role in making this change more impactful.
There are many opportunities in the local community that be seized by friends and members of the extended Toastmasters family. Such opportunities include (but not limited to): Arranging for Fun Outings for Orphans, Arranging for a clothes donation campaign, Blood Donation campaigns, Visiting houses for the Elderly, and any other ideas that will make an “impact” on the community.
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What we do

We at District 20 wish to encourage projects and initiatives that will have an impact on the local community and to start awarding clubs, areas and divisions that start to instill change in their surrounding environment as part of our PR Magnum Awards.
IMAPCT Award (Best Social Responsibility Project) is granted to Clubs, Areas and Division that plan and conduct a project that creates an impact.
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Rewards and what we reward

District recognizes ALL Social Responsibility projects with a certificate. However, only 3 projects with the most “impact” on the local community shall be recognized at the Division level, and another 3 at the Area level, and 3 more at the Club level.
Entry Deadline

To be eligible, all project reports with photos shall be sent (with the application form) to the District 20 PRO by email, no later than 15 April 2012, all emails should be sent to: District20.PRO@gmail.com
Toastmasters International

District 20
Eligibility Criteria – IMPACT Award

	Name of Award 
	IMPACT Award “Best Social Responsibility Project”

	Purpose
	To honor and recognize Social Responsibility project implemented by clubs/areas/divisions where a good number of beneficiaries, with sustainability plans for continuation and projects repeat.

	Number of Awards 
	Number of awards will be depending on the number of nominations but limiting to maximum of Three Awards
· Minimum 7 or more nominations to choose three awards

· Minimum 5 or more nominations to choose two awards

· Minimum 3 or more nominations to choose one award

· Less than three nominations no award will be announced for the year.

	Inception Year
	2011

	Details of Award
	· A Certificate to display proudly

· A ribbon to display proudly on your club banner

· Registered in D20 Hall of Fame

	Time Period Covered
	The contest will run from the starting of Toastmasters year – July 1st until April of next year.

(01 July 2011 to 15 April 2012)

	Presented to
	Leaders of a Toastmasters Club, Areas or Divisions in District 20 whose projects have the best “impact” on the local community. 

	Exclusions
	The award is a single award and should not be shared between two or more recipients. However, mentioning of people involved in the project… yet not awarded.

	Award Presentation
	Annually at the District Toastmasters Annual Conference (DTAC)

	Criteria
	

	Beneficiaries
	· Who are the people targeted for this project?
· How many people were targeted and benefited from the project?

	Sustainability
	· The continuation of the project and the planning of the next time similar projects can be implemented, and less dependency of financial support, and more on the involvement of members. 

	Documentation
	· Project Report should be clear and inclusive of photos and names of involved members in the planning and implementation of this project.

	Nomination: Who?
	Toastmasters leaders of good standing in the District may nominate their project for inclusion in this contest

	How?
	To enter the IMPACT Award contest, the VP Public Relations should complete & send the Poster or Invite competition form to District 20 PRO by email at District20.PRO@gmail.com

	When?
	To be eligible, all entries must be received by the District 20 PRO no later than 15 April 2012 by email at District20.PRO@gmail.com
Entries not received by the April 15 deadline will automatically be disqualified.

	Selection of the Best Social Responsibility Project
	· A panel of judges selected and chaired by the District PRO will evaluate all entries and will select the best 3 project with biggest impact on the local community.

· A panel of at least three judges will evaluate all the projects through the reports submitted.

· The decision of the judges is FINAL.

	Presented by
	The District Governor and the District PR Officer
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Toastmasters International

District 20
Application Form – IMPACT Award
	Club Name 
	
	
	Club Number
	

	Area
	
	
	Division
	

	

	Name of the member who took the leadership role in conducting the project. (must be member in good standing)
	

	Telephone # of the Member
	

	Email address of the Member
	

	
	

	Name(s) of Member(s)/Guest(s) involved in the project
	

	Telephone # of the Contact
	

	Email address of the Contact
	

	
	

	Description of the Project and the beneficiaries
	

	Date on which the project was conducted
	

	Number of beneficiaries who were impacted by the project
	

	The Date set to repeat the project again
	


* Photos and Brief description of the Project(s) should also be included in the email.

“PR Magnum Awards”

Summary of Deadlines
	#
	Award
	Year

started
	Awarded to
	Targeting
	Initial 

Deadline(s)
	Final 

Deadline

	1
	Platinum Web Byte Award

Best Club Website Award
	2010
	Webmaster (Members or non-Members)
(max. 3)
	Clubs
	Registration for the Award

31 December 2011
	15 April 2012

	2
	Talk of Town Award

Best Article in external Media or Club/ Area/ Division Newsletter
	2010
	Members

Area Governors (new) (max. 3 each)
	Individual Members

Areas, Division
	N/A for Individual Members

15 October, 2011 & 15 January 2012 for Areas/Divisions
	15 April 2012

	3
	Captivating Communiqué Award

Best Club Newsletter Award
	2005
	Editors (Members)
(max. 5)
	Clubs
	Monthly for eNewsletters
15 October, 2011 & 15 January 2012 for PDFs/Print Newsletter
	15 April 2012

	4
	Beat The Drum Award

Best Poster or Invite Award
	2010
	Members
(max. 3)
	Clubs, Areas, Divisions
	15 October, 2011 & 15 January 2012
	15 April 2012

	5
	TIES Award (Toastmasters Interactive Exchange with Society)

Countries, Divisions, Areas or Clubs with more COPs
	2011
	Division Governors
Area Governors

Club Presidents
(3 at each level)
	Clubs, Areas & Divisions within Countries
	30 September 2011 & 

31 December 2011
	15 April 2012

	6
	Twining Award

Clubs with Most Twining Programs
	2011
	Club Presidents
(max. 3)
	Cubs
	31 December 2011 for signing “Twining Agreements”
Final Deadline for implementing joint projects
	15 April 2012

	7
	CSM Award (Connected Social Media)

Best Club with Social Media Presence
	2011
	Club VP PR
Members

(max. 5)
	Active Members
	30 September 2011 

(registration for award)
31 December 2011 (1st Report)
	15 April 2012

	8
	IMPACT Award 

(Best Social Responsibility Project)

Clubs, Areas, Divisions with best CSR projects
	2011
	Division Governors

Area Governors

Club Presidents & VPs Public Relations

(max. 3)
	Clubs, Areas, Divisions
	N/A
	15 April 2012
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